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WHAT IS THE FUTURE OF SENSORY SCIENCE FOR US?

Touch Smell

Sight

Formula

INTEGRATING 
NEW SENSES



C1 - Internal use 3

WHAT IS THE FUTURE OF SENSORY SCIENCE FOR US?

Touch Smell

Sight Sound

Formula

INTEGRATING 
NEW SENSES



C1 - Internal use 4

SOUNDS OF BEAUTY
COULD YOU GUESS WHAT IT IS?
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OPENING & CLOSING PACK SOUND INFLUENCE PERCEIVED QUALITY

Romagny S., Sault T., Bouchet C., Thiebaut L., Vincenzi F. & Morizet D. (2024)

Bhatara A., Dartis X., Morizet D. & Romagny S. (2025)
Bhatara A., Suwanto A., Morizet D. & Romagny S. (submitted)
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DESIGNING A PACK TO REINFORCE PERCEIVED EFFICACY

Gatti, E., Bordegoni, M., & Spence, C. (2014) 



C1 - Internal use 8

HOW SENSORY RESTRICTION AFFECT PACKAGING PERCEPTION

Da Silva S., Palczak J., Sault T., Pensé-Lhéritier A.M.

Is seeing believing? 

Touching knowing? 

Find out at poster session!
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WHAT ARE COGNITIVE SCIENCES?

Psychology

Philosophy

Artificial
Intelligence

Neuroscience

Linguistics

Anthropology

COGNITIVE 
SCIENCES 

THE STUDY OF THE HUMAN MIND MECHANISMS

They help us understanding the processes at the heart of beauty 
experiences. 
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CAPTURING NEW COGNITIVE METRICS
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PC-1 (52%, 47%)
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t1-t2 : evaluation before 

cream application

t3-t4 : evaluation during  

cream application

from t5 to t10 : evaluation 
after cream application.

Giuffrè M.R., Pierguidi L., Coubart A. , Dinnella, C., Charbonneau A., Monteleone E., Morizet, D., Spinelli, S. (2025)

PCR Biplot illustrating the sensory-
emotional trajectories [TDS(x)-TDE(y)] for

5 products
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FROM MEASURING PERCEPTION TO MEASURING BEHAVIOR

Morizet D., Aguiar M., Campion J-F., Pessel C., De Lantivy M., Godard C. & Dezeure J. (2023)

Dezeure J., Pereira-Doel P., Font X., Morizet D. (2025)

Morizet D., Pereira-Doel P., Font X., IPSOS (TBC), Brun J., Drey V.(submitted)
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SENSORY CUES FOR BEHAVIOR CHANGE

King et al. (2016)Van Gestel, Kroese & De Ridder (2018)

VISUAL

OLFACTORY

AUDITORY

TASTINGElder & More. (2016)

Broers et al. (2019)

HOW COLOR SATURATION IMPACTS 
PRODUCT DOSAGE ? 
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SENSORIALITY CAN STRONGLY INFLUENCE MEMORABILITY

Romagny S., Zellner B., Thebault J., Bhatara A., Teillet E. & Morizet D. (submitted)
Morizet D., Doyen A., Dairou V., Lebarbanchon L. & Spinelli S. (2021) 

The LUD (Learning-Use-Deprivation) evaluation framework
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HARNESSING THE POWER OF DATA

Greco-Vuilloud J., Ruby P., Plailly J., Saive A-L. (submitted)

Dynamic model predicting memorability of a scent based on 5 scores
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juliette.brun@loreal.com

fanny.teissier@loreal.com

Let’s stay connected!

THANK YOU!

mailto:juliette.brun@loreal.com
mailto:Fanny.teissier@loreal.com
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