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SOUNDS OF BEAUTY
COULD YOU GUESS WHAT IT IS?
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OPENING & CLOSING PACK SOUND INFLUENCE PERCEIVED QUALITY
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Romagny S., Sault T., Bouchet C., Thiebaut L., Vincenzi F. & Morizet D. (2024)
Bhatara A., Dartis X., Morizet D. & Romagny S. (2025)
Bhatara A., Suwanto A., Morizet D. & Romagny S. (submitted)
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DESIGNING A PACK TO REINFORCE PERCEIVED EFFICACY
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ANOVA results for the expected efficacy of the product.
- o J
Df. Sum. Sq. Mean Sq. F value Pr (>F) e ez ¢ e 1 ez
White Pink Red
Colour 2 338 838.0 1.79 p=.18
Weight 1 4311 4810.7 1033 p=.01
Fragrance 1 1697 1696.8 3.64 p=.05
LOREAL Gatti, E., Bordegoni, M., & Spence, C. (2014)
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HOW SENSORY RESTRICTION AFFECT PACKAGING PERCEPTION
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Is seeing believing?

Touching knowing?

Find out at poster session!

IMPACT OF SENSORY RESTRICTION ON
PACKAGING SENSORY CHARACTERIZATION

Sonia Da Silva', Julie Pakezak?, Tevy Soult?,

HOW SENSORY MODALITY
INFLUENCES DESCRIPTIVE
ANALYSIS OF MATERIALS AND
PACKAGING BY A TRAINED

PANEL?
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WHAT ARE COGNITIVE SCIENCES?

THE STUDY OF THE HUMAN MIND MECHANISMS

They help us understanding the processes at the heart of beauty
experiences.

Philosophy
Psychology Linguistics

COGNITIVE
SCIENCES

Anthropology

Neuroscience
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CAPTURING NEW COGNITIVE METRICS
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COMBINING SENSATIONS & EMOTIONS MEASURMENT TO FULLY DECODE
SENSORY CUES
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FROM MEASURING PERCEPTION TO MEASURING BEHAVIOR

Water Volume (L)
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FIGURE 4 Bar charts. Average Water volume needed to rinse the 25 shower gels (ANOVA and Duncan 5%+ SD).

Morizet D., Aguiar M., Campion J-F., Pessel C., De Lantivy M., Godard C. & Dezeure J. (2023)
Dezeure J., Pereira-Doel P., Font X., Morizet D. (2025)
Morizet D., Pereira-Doel P., Font X., IPSOS (TBC), Brun J., Drey V.(submitted)
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SENSORY CUES FOR BEHAVIOR CHANGE
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HOW COLOR SATURATION IMPACTS
PRODUCT DOSAGE ?

Elder & More. (2016) TASTING

Broers et al. (2019)
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SENSORIALITY CAN STRONGLY INFLUENCE MEMORABILITY
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Phase 2
BEFORE USE
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Moment in which people feel
comfortable with the product
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The LUD (Learning-Use-Deprivation) evaluation framework

Romagny S., Zellner B., Thebault J., Bhatara A., Teillet E. & Morizet D. (submitted)
Morizet D., Doyen A., Dairou V., Lebarbanchon L. & Spinelli S. (2021)
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HARNESSING THE POWER OF DATA
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Dynamic model predicting memorability of a scent based on 5 score

4 = nb_words
4.73 = arousal
8.6 = intensity
0 = pleasantness_negative

0 = gender_encoded

fix) =0.852

+0.14

+0.2

0.0 0.2 0.4 0.6 0.8
E[f(X)] =0.042

Greco-Vuilloud J., Ruby P, Plailly J., Saive A-L. (submitted)

18



WHAT IS THE FUTURE OF SENSORY SCIENCE FOR US?

INTEGRATING
NEW METRICS

8 Multisensory perception Q?@ Emotion

ﬁ/ Behavior Memory

INTEGRATING
FULL PRODUCT MIX

Pack

INTEGRATING
NEW SENSES

Formula

<= Touch (,> Smell
> Sight @ Sound
L'OREAL

RESEARCH EVALUATION
& INNOVATION INTELLIGENCE

Let’s stay connected!

juliette.brun@loreal.com

fanny.teissier@loreal.com

THANK YOU!
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